BUILDINGS

BUILDINGS June 2011 Brand Audit measures
14 different channels reaching 98,141" unique individuals that
make up the BUILDINGS audience.

The BPA Brand Reachs™ Audit Report provides the total brand metrics that you and your
marketing team have been looking for.

BRAND STATEMENT (NET UNDUPLICATED FIGURES) FOR THE 6 MONTH PERIOD
ENDED JUNE 2011

The BPA Brand Reach*™ report presents the entire scope of the BUILDINGS brand. You :

100 Beard Sawmill Rd, 6 F

are afforded a cross-section of all communication channels, including BUILDINGS total et BUI LDINGS

recipients across multiple media platforms, unique users within each channel, and users i
accessing multiple channels.

The BUILDINGS Brand Reach*™ report measures each of the following 14 channels:

® BUILDINGS magazine . ® BUILDINGS Webinar attendees
* BUILDINGS @ the Moment e-Newsletter * BUILDINGS Website

e BUILDINGS Greener Facilities e-Newsletter ® BUILDINGS Pay-for-Performance

1. EXECUTIVE SUMMARY
Bolow are the average contacts per o

® BUILDINGS Security News e-Newsletter * BUILDINGSVIP Registrants

® BUILDINGS Energy News e-Newsletter * BUILDINGSVIP Attendees

® BUILDINGS Roofing News e-Newsletter ¢ The Every Building Show

® BUILDINGS Webinar registrants e BuildingsXchange

With over 98,000 unique individuals participating in these 14 channels, your reach
into the BUILDINGS audience is not limited to just the magazine.
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